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The branding guidelines for DASTAK-a campaign against AES including JE includes 
communication, capacity building and advocacy packages created by UNICEF Uttar 
Pradesh with technical inputs from Department of Health & Family Welfare, WHO and 
PATH. School sanitation kit has been jointly developed by UNICEF and WASH United.
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The Dastak Campaign is a battle against Acute Encephalitis 
Syndrome (AES) including Japanese Encephalitis (JE).  
A well-coordinated communication strategy and an 
intense effort, steered directly by Chief Minister Shri Yogi 
Adityanath himself, is a historic step to improve prevention 
and help seeking practices of AES including JE among the 
community and to save the lives of vulnerable children. 
In 2018, the campaign intends to cover all 38 districts 
including seven endemic districts using the frontline forces 
of almost nine key government departments. This is part 
of a year-long visionary social mobilization and behaviour 
change mission; and use well-tested and appropriate 
communication approaches, methods and channels to 
reach the most vulnerable and marginalized communities. 

Dastak Campaign Guidelines outline the preliminary 
guidance to help you adapt all campaign resources 
including training, IEC and advocacy material before, 
during or after the campaign. This Brand Book may be used 
by all departments, partner organizations and institutions 
to guide suppliers in adapting and producing materials 
for Dastak Campaign. The Department of Health and 
Family Welfare and UNICEF team welcomes questions and 
suggestions for improvement to the brand guidance.

Dastak Story





Visual Identity, 
Colour Palette 
& Typography



6

All campaign materials 
should have the campaign 
logo. The preference is for 
colour materials and only 
colour version of the logo is 
recommend for usage. A Black 
& White version of the logo 
is also provided incase black 
and white materials are to be 
printed. 

Brand Logo

C 15/M 100/Y 100/K 0

R 245/G 148/B 148

C 0/M 25/Y 100/K 0

R 0/G 0/B 0

C 0/M 0/Y 0/K 0

R 255/G 255/B 255

C 0/M 0/Y 0/K 92

R 65/G 64/B 66

C 15/M 100/Y 100/K 0

R 0/G 0/B 0

C 0/M 0/Y 0/K 44

R 159/G 161/B 164

C 0/M 0/Y 0/K 68

R 113/G 115/B 117

C 74/M 67/Y 66/K 82

R 18/G 19/B 19

C 0/M 0/Y 0/K 100

R 0/G 0/B 0

C 0/M 0/Y 0/K 26

R 196/G 198/B 200

Black & White Logo

Colour Logo
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The focus of the 
communication package is to 
take all children with fever in 
the age group of 0–15 years 
to the nearest government 
health facility/hospital. 
So please use the given 
messages while developing 
any material. We have also 
provided samples of existing 
materials for your reference in 
the subsequent pages. 

dksbZ Hkh cq[kkj fnekxh cq[kkj  gks ldrk gSA  

;g tkuysok Hkh gSA

cq[kkj vkrs gh cPps dks rqjar CykWd ;k ftyk ds ljdkjh 
vLirky ij ys tk,aA 

Brand Statement
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Place the partner logos in 
the order given here. All 
implementing organizations 
must follow the sequence 
of the logos. To add, delete 
or replace any logo, prior 
approval needs to be taken 
from the Department of 
Health and Family Welfare. 
Black & White logos of the 
partners are also provided for 
black and white materials.

Order of logos to follow

Partner Logos

C 18/M 100/Y 100/K 10

R 186/G 32/B 37

C 0/M 0/Y 0/K 100

R 0/G 0/B 0

C 0/M 0/Y 0/K 100

R 0/G 0/B 0

C 0/M 0/Y 0/K 85

R 77/G 77/B 79

C 0/M 0/Y 0/K 100

R 0/G 0/B 0

C 100/M 0/Y 0/K 0

R 0/G 174/B 239

C 0/M 0/Y 0/K 100

R 0/G 0/B 0

C 100/M 0/Y 0/K 0

R 0/G 174/B 239
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C 0/M 0/Y 0/K 100

R 0/G 0/B 0

C 0/M 0/Y 0/K 100

R 0/G 0/B 0

C 0/M 0/Y 0/K 100

R 0/G 0/B 0

C 0/M 0/Y 0/K 100

R 0/G 0/B 0

C 0/M 0/Y 0/K 100

R 0/G 0/B 0

C 0/M 0/Y 0/K 100

R 0/G 0/B 0

C 0/M 0/Y 0/K 100

R 0/G 0/B 0

C 14/M 100/Y 100/K 5

R 200/G 32/B 39

C 0/M 100/Y 100/K 0

R 237/G 28/B 36

C 0/M 35/Y 85/K 100

R 251/G 176/B 64

C 62/M 0/Y 100K 0

R 108/G 190/B 69

C 6/M 0/Y 92/K 0

R 247/G 236/B 43

C 0/M 20/Y 70/K 0

R 255/G 205/B 103

C 75/M 0/Y 100/K 0

R 57/G 181/B 74

C 0/M 0/Y 0/K 90

R 65/G 64/B 66

C 42/M 34/Y 35/K 1

R 154/G 154/B 154

C 0/M 0/Y 0/K 0

R 255/G 255/B 255

C 0/M 0/Y 0/K 0

R 255/G 255/B 255

C 0/M 0/Y 0/K 70

R 109/G 110/B 113
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All campaign materials 
must be reproduced using 
the prescribed colour code. 
Only for black and white or 
special materials, the colour 
code may not be used. For 
developing and producing 
any special material, prior 
approval from the Department 
of Health and Family Welfare 
and UNICEF C4D team needs 
to be taken. 

C 0
M 52
Y 30
K 0

R 245
G 148
B 148

Campaign Colour Code
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DASTAK
nLrd

Dastak font style is unique and is 
the face of the campaign. Strict 
adherence is needed to ensure 
consistency in the style so that 
familiarity can be built among the 
stakeholders for the campaign. 
Poppins font in English and AA 
Aman in Hindi are the fonts used 
for Dastak logo and the primary 
typeface used of our brand. It 
should be used wherever possible; 
we encourage all our Dastak 
partners to acquire the fonts for 
ongoing use.

nLrd

nLrd

nLrd

nLrd
C 0/M 0/Y 0/K 100 C 0/M 0/Y 0/K 0

C 100/M 60/Y 0/K 40 C 0/M 25/Y 100/K 0

R 0/G 0/B 0 R 255/G 255/B 255

R 0/G 66/B 222 R 255/G 194/B 14

C 18
M 100
Y  100
K 10

R 186
G 32
B 37

Campaign Font Poppins- Bold

AA Aman- Normal
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Guidelines for 
adaptation for 
Training, IEC & 

Advocacy material
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Workshop Backdrop
Backdrop is available in 2:1 
ratio (6x3 feet). The Backdrop 
design is to be used for 
all launch events, training 
events or meetings. The text 
underneath Dastak can be 
adapted as per the type of the 
event, its scheduled date and 
venue. Artworks are provided 
in the pen drive.

A catalyst for global health

,bZ,l&ts bZ lapkj ij jkT; Lrjh; dk;Z'kkyk

5&6 Qjojh 2018
gksVy gS;kr fjtsUlh] xkserh uxj] y[kuÅ

nLrd

UNICEF Brand Book and Brand Manual Version 1.0

24

Recommended version
Logo signature aligned from bottom  
of container suitable to be anchored
at the top right corner. (see next page) 

Logo signature 
aligned from
top of container

Logo signature  
centered in container

Logo signature  
centered in short 
container

Horizontal logo signature centered in container Logo signature centered 
in circular container  
(for special use only)

The ideal treatment for our logo 
is inside a  cyan bar container   .  

This helps reinforce the 
relationship between our 
logo and our brand colour and 
enhances legibility when placed 
over photographs and graphics.

Alternative versions

Logo signature

Replace State with 
District/Block/Village

Mention Date and 
place here in hindi

UNICEF Brand Book and Brand Manual Version 1.0

24

Recommended version
Logo signature aligned from bottom  
of container suitable to be anchored
at the top right corner. (see next page) 

Logo signature 
aligned from
top of container

Logo signature  
centered in container

Logo signature  
centered in short 
container

Horizontal logo signature centered in container Logo signature centered 
in circular container  
(for special use only)

The ideal treatment for our logo 
is inside a  cyan bar container   .  

This helps reinforce the 
relationship between our 
logo and our brand colour and 
enhances legibility when placed 
over photographs and graphics.

Alternative versions

Logo signature
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Banner
Banner design is available in 
1:2 (3x6 feet) and 1:3 (3x9 
feet) ratio and can be used for 
rallies, and community and 
inter-departmental meetings. 
The text underneath Dastak 
can be adapted as per 
the type of the event, its 
scheduled date and venue. 
Artworks are provided in the 
pen drive.

Change date and 
place here in hindi

Without Date

With Date
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Hoarding design is available 
in 1:2 ratio (3x6 feet) and can 
be printed on Flex. The text 
underneath Dastak can be 
adapted as per the type of the 
event, its scheduled date and 
venue. Artworks are provided 
in the pen drive.

Outdoor Hoardings

Without Date

With Date

Change date and 
place here in hindi
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Half Page 1 Half Page 2

Half PageQuarter PageQuarter Page

Press Ads
Press ads designs are 
available both in colour and 
black & white version. The 
size of the press ads are 6x9 
inch for quarter page and 
12x10 inch for half page. 
Text in the bottom panel can 
be adapted as per the local 
details. Artworks are provided 
in the pen drive.
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Two TV PSAs, titled Hajiri & ASHA Dastak are 
available in MP4 and 3GP format in Hindi and 
Bhojpuri languages. Hajiri is available in 10, 
30, 40 & 60 second versions and ASHA Dastak 
in 20, 30, 60 second versions. These may be 
broadcasted on public and private TV channels, 
in cinema halls, mobile video vans and can also 
be disseminated via social media platforms. 

TV PSAs

Radio PSAs

Training Film

Three radio PSAs are available in WAV, MP3 
format, in Hindi and Bhojpuri languages. ASHA 
Dastak is of 60, 30, 20 second versions; Hajiri 
is of 60, 40, 30, 10 second versions and  the 
third, treatment-focussed PSA, is of 60 second 
versions. They could be aired on AIR, private FM 
channels, mobile, public miking, and on social 
media platforms. 

A training film – Dimagi Bukhaar Se Bachaav, in 
Hindi language with a duration of 15 minutes 24 
seccons is available in MP4 format.  
Main use: Training of frontline functionaries and 
other stakeholders.
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Training Module
Module for training of IEC/ 
SBCC managers: A two-days 
training module to be used 
by D/HEIO, D/BCPM and 
other managers for training 
of frontline functionaries.  
Suggested Print 
Specification- Hindi,  
48 Pages, 4-colour offset 
printing on 130/170 gsm BILT 
Art paper with Matt finish, 
Binding: creasing, folding & 
center stapling.

A one-day module for nodal 
teachers, and for teachers of 
primary and upper primary 
schools is available in Hindi. 
In addition, a half day 
module for Pradhans is also 
available.

FAQ Booklet
A 12-page FAQ booklet  
(A4 size) for prevention and 
control of AES including JE 
has been conceptualized and 
is available in Hindi language. 
Artworks are provided in the 
pen drive.  
Suggested Printed 
Specifications: Single colour 
offset printing;  
Paper: 130/170 gsm BILT Art 
paper-Matt; Binding: Creasing, 
folding & centre stapling.

fnekxh ;k uodh cq[kkj 

 vDlj iwNs tkus okys iz'u

FAQ Booklet

fnekxh cq[kkj ds ‘kh?kz mipkj ,oa jksdFkke  
ds fy, lapkj ij lkeqnkf;d dk;ZdrkZvksa ds  

çf’k{k.k gsrq izf’k{kd dh ekxZnf’kZdk

nLrd  
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Prevention

Treatment

Two types of posters are 
available in 17x22 inch – 
Prevention and Treatment. 
The posters can be enlarged in 
size proportionally, if required. 
Artworks are provided in the 
pen drive.  
Suggested Print Specifications: 
4-colour offset printing  
Paper: 130/170 gsm BILT Art 
paper-Matt; Lamination: Matt 
finish (front only); Gumming: 
Strip gumming– top, center & 
bottom.

Community Posters
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Three types of stickers are 
available: household sticker 
for fever reported households 
(5x4 inch), sticker for houses 
visited (10x14 inch) and 
treatment sticker (8.27x5.8 
inch). Artworks are provided 
in the pen drive.  
Suggested Print 
Specifications: 4 colour printing 
with die cutting; Process: 
Offset; Paper: 130/170 gsm 
gumming sheets.

Household Sticker 

Sticker for Houses Visited Dastak Phase 1

Sticker for Houses Visited During Dastak Phase 2

Household Stickers
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Prevention Leaflet
Prevention leaflet is an IPC 
tool for ASHAs to engage 
families on AES including 
JE preventive behaviours. 
Artworks are provided in the 
pen drive. The open size of 
the leaflet is 14x9 inch and 
closed size of the leaflet is 7x9 
inch.  
Suggested Print 
Specifications: 4+4 colour 
offset printing; Paper: 
130/170 gsm BILT Art paper-
Matt; Binding: Creasing & 
folding.  
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Treatment Leaflet
Treatment leaflet is an IPC 
tool for ASHAs to promote 
treatment seeking behaviours 
among families on AES 
including JE. Artworks are 
provided in the pen drive. The 
open size of the leaflet is 14x9 
inch and closed size of the 
leaflet is 7x9 inch.  
Suggested Print 
Specifications: 4+4 colour 
offset printing; Paper: 130/170 
gsm BILT Art paper-Matt; 
Binding: Creasing & folding. 
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Miking Script: Nukkad Natak 
Announcement Script  
A paragraph in Hindi to 
be used by folk troupes 
in villages one day before 
performance; to publicise the 
venue, timing and purpose of 
the street theatre planned for 
the next day so as to attain 
maximum audience. 

Street Theatre
Drama Script: Bani Rahe 
Bachwan ki Jinagi A 17-page 
script is available in Bhojpuri. 
This is to be mainly used by 
street theatre performers. 

Drama Script

Miking Script
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Street Theatre Collaterals
Design for 4 standees in the 
size of 3ft/6ft are provided. 
These standees can be 
printed on flex and fixed on 
iron frames. Other collaterals 
provided on this page can be 
used as further refernce 

Street theatre collators to 
be arranged behind the 
performing troupe in a semi 
circle, facing the audience.

Standees

Sticker
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Cinema Slides
Cinema Slides are available 
in Hindi and in size 7.5x3.5 
inch. The text in the bottom 
panel can be adapted as per 
the local details. Artworks are 
provided in the pen drive.  

Change date and 
place here in hindi
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Game for School Children 
A Snake & Ladder game 
board has been designed for 
school children to promote 
awareness on prevention and 
control of AES including JE. 
It is available in 16.54x11.69 
inch. Artworks are provided 
in the pen drive. To be printed 
on 350gsm art card with matt 
lamination on both sides and 
centre fold.
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Advocacy Kit
An Advocacy Kit has been developed 
for the Campaign which comprises 
of the Media Folder, a brochure on 
Talking Points for discussion and 
a Campaign Brochure. The kit is 
avialable in 11.69” x 8.27” size. 

Suggested Print Specifications: 

Brochure: 4+4 Colour offset 
printing; Paper: 170/210 gsm BILT 
Art paper-Matt, No. of Fold: 3 
(Creasing at 2 places), Creasing & 
folding

Brochure Talking Points: 4+4 Colour 
offset printing; Paper: 130/170 
gsm BILT Art paper –Matt Binding: 
Creasing & folding

Media Folder: 4+4 Colour offset 
printing; Paper: 300 gsm BILT Art 
paper-Matt, die cutting, creasing, 
folding & pasting with Matt finish 
Lamination (front only)

Brochure Brochure onTalking Points

Media Folder
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Sanitation Kit 
The Team Swachh Vidyalaya 
Action Kit is a ready-to-use, 
low-cost toolkit inclusive of 
fun and interactive games 
based on learning with rule 
and habit formation to make 
children aware and learn 
critical WASH behaviours such 
as toilet use, handwashing and 
safe drinking water. The kit 
is designed for use in schools 
by children and adolescents 
between 6 and 15 years. The 
daily and weekly kit activities 
engages children throughout 
the academic year. The kit has 
an activity book, card sheets 
with pictures, germ cans, and 
a canvas ball.
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Social Media
There are five types of 
messages covered: General 
awareness about JE/AES, 
Launch of DASTAK, Prevention 
from JE/AES, Diagnosis and 
treatment of JE/AES and Care 
during JE/AES.

General awareness Launch Prevention from JE/AES

Diagnosis and Treatment Care during JE/AES
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Bhai Shelly

C4D Specialist

UNICEF State Office for Uttar Pradesh  

Contact No.: +91 9005970011 

Email: bshelly@unicef.org

Dr. Mithilesh Chaturbedi 

Director, Vector borne disease, 

Government of Uttar Pradesh

Contact No.: +91 9454455488
Email: aesjestate@gmail.com

Dr. Vikasendu Agarwal

Joint Director, Falaria/AES-JE. 

Government of Uttar Pradesh

Contact No.: +91 9219793100

Email: vikas_agg22@yahoo.co.in


